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COUPONS GAM ES AND SWEEPSTAKES

CON CHISCRIEEINIGHT! TONIGHT'S GRILL NIGHT!

The younger the generatlon the more

36% of millennials and 29% of gen Z interested they are in playing a game
often use coupons to earn points

M i I I e n n ia IS redeem rewards MOSt often;

redeem at least ONCe a quarter

Influences Loyalty Programs Have on Brand Choice

Gen X Milennials Baby Gen Z

61%
73%
75%

* The most popular reward across all
generations was discounts, followed
by free products.

* Free delivery was rated the number
one loyalty perk across all generations.

* 4 out of 5 people are more likely

to engage with a brand that offers
incentives.
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